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TOTAL U.S. WHOLE MANGOS PURCHASED
MONTHLY (ESTIMATE in million)
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TotTal U.S. Whole Miangos per Capita
Monthly (ESTIMATE)
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Total U.S. Whole Mangos Spending Monthly
(ESTIMATE in million)
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Mango Market Penetration

Percent of survey weighted responcdents buying mangos in a tTwo-week period (% of responcdents)

m2012 ®m2013 =2014 ®m2015 m2016 2017 w2018 ®2019  m2020 2021 m2022
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Average Whole Miangos per Buyer

Average number of whole mangos purchased per buyer in a two-week period (whole mangos/ buyer)

m 2012 m 2013 w2014 m 2015 m 2016 2017 m 2018 m 2019 m 2020 2021 2022
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Average Price for Whole Miangos

Average price paid per whole mango during a two-week period ($ per whole mango)
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Mango Survey Respondents

Number of respondents
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FAS Mango Imports

Whole mango imports (millions pounds/annually)
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Whole Mango versus
Cut/Slice/Pecled

Average share of mangos purchased as cut/sliced fruit (% of all pouncis )
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Mango Market Penetration for
Cut/sliced

Percent of survey respondents buying cut/sliced/peeled mangos in a two-week period (% of respondents)
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Sliced/Cutr MMlango Market
Penetration

Percent of survey respondents buying cut/sliced/peeled mangos in a two-week period (% of responcdents)
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Slicecd/Cutr MMlango Purchases

Average pounds of sliced/cutr mangos purchased per buyer in a two-week period (sliced & cut mangos/buyer)

m 2012 m 2013 2014 m 2015 m 2016 2017 m 2018 m 2019 m 2020 2021 2022
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Average Price of Sliced/Cutr Milango
Purchases

Average price paid per pound of sliced/cut mangos during a tfwo-week period (§ per pound of sliced/cut mango )
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Are you aware that Mangos are
available all year in the U.S. Markets ?
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How satisfied are you with the quality and
tThe flavor of Mangos you bought in the last
Two weeks?

H May'18/Apr '22

44,29%
36.40%
16.71%
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How satisfied are you with the quality and
tThe flavor of Mangos you bought in the last
Two weeks?
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How satisfied are you with the quality and The flavor
of Mangos you bought in The lastT Two weeks?
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Percent of households buying some mangos in the last six months
excluding the current reporting period (not weighted)
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